
 

Let it be declared, announced and hereby celebrated …  

• That all people everywhere are dependent upon one another.  

• That everyone needs everyone else for freedom, life, love and happi-

ness.  

• That all things in the natural order are dependent upon everything 

else.  

• That our little planet and all the planets and stars in the solar systems 

are in a state of mutual dependence upon one another.  

• That this universally shared dependence comes from God and is of 

God.  

Samuel Francis Smith, a Baptist pastor, wrote the hymn “America” in 
1831. Smith was studying a tune he had never heard, although he 
knew the British used it for the hymn “God Save the King.” The British had borrowed the tune from 
the Germans, who gave it patriotic lyrics.  
 
Smith described what happened as he contemplated the tune: “I instantly felt the impulse to write a 
patriotic hymn of my own, adapted to the tune. Picking up a scrap of waste paper which lay near me, I 
wrote at once, probably within half an hour, the hymn „America,‟ as it is now known everywhere.”  
 
Smith‟s friend and classmate Oliver Wendell Holmes once told him, “Your name and fame will live 

when I and my works are forgotten.” 
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Julie Innocent  7/2  

Betty Seuss  7/4  

Isabela Dossantos 7/8  

Lu Dial   7/8  

Duane Lange  7/9  

Elaine Lappeman 7/9  

Marguerite Taylor 7/10  

Judy Wilson  7/10  

Joyce Sullivan  7/11  

Priscilla McNees 7/12  

Roger Travis  7/12  

Carol Fike  7/13  

Cynda Yatsko  7/13  

Ben Jones  7/15  

Bill Wills  7/15  

Ruth Schneider 7/17  

Jo Knouse  7/18  

Anita Travis  7/20  

Douglas Wilcoxson 7/20  

Bill Cerat  7/21  

Dot Adams  7/22  

George McNicholl 7/24  

Jan Tong  7/27  

Rose Edith  7/31  

 

 

Tom & Judy Thompson  8/18/1962  

Robert & Linda Greenstein 8/22/1973  

Clancy & Peggy Rugg  8/30/1941  

 

Ken & Marge Horton  7/3/1948  

Sean & Heather Murray 7/19/2003  

Larry & Jane Levins  7/30/2006  

Bob & Barbara Basnett  8/7/1952  

Bill & Dawn Kriener  8/7/1980  

Robert & Carol Laymon  8/17/1963  

J u l y / A u g u s t  B i r t h d a y s  

J u l y / A u g u s t  A n n i v e r s a r i e s  
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Sara Garman  8/2  

Murial Glarner  8/2  

Marilyn Carlson  8/7  

Barb Hirsch  8/8  

Evelyn Tompkins 8/8  

Linda Byers  8/10  

Susan Garman  8/10  

Eileen Wolf  8/10  

William Jones  8/11  

Barbara Jonanson 8/12  

Matt Watkins  8/12  

Shirley Doney  8/13  

Peggy Thomas  8/13  

Tom Thompson  8/13  

Donna Williford  8/13  

Ayliffe Colbert  8/14  

Bob Hickey  8/15  

Vi Yatsko  8/16  

Judy Norris  8/17  

Harold Bankert  8/20  

Joe Daugherty  8/20  

Hilda Goheen  8/20  

Sam LeGree  8/23  

Elaine Niederloh 8/27  

Julie Dossantos 8/27  

Gladys Walton  8/28  

Marcelo Dossantos 8/31  

Jeanne Martin  8/31  

Joy Nickerson  8/31  

Audrey Wilmot  8/31   



P a g e  3  



A district meeting was held recently to share the results 

of a recent Task Force meeting and changes occurring 

with the Covenant between the United Methodist 

Church in Florida and the Methodist Church in Cuba.  

Recently, the travel to Cuba has been made very difficult for us by the Cuban Government.  However, it does look 

like the door is opening to travel again to Cuba although there are some hurdles remaining.  Several limitations 

have been initiated.  At the meeting, at which Lakewood Park Church was represented, emphasis was invigorating 

relationships.  The primary focus be prayer and simple regular contact sharing in the ministries of each church. 

We have had two visits to our sister church while some churches have had as many as five visits.  However, we 

have been in e mail contact with the Pastor and they are on our weekly prayer list.  At the meeting, we had the 

opportunity to send a package to our sister church since there is a caravan going to a district meeting in Cuba 

later this month.  In a Zip-Loc plastic bag weighing no more than 5 lbs, we sent a variety of items we thought 

would be useful, ex. Bandages, toothpaste, etc.  Any of you who might be interested in joining a caravan in the 

future, should contact Bob or Agnes Biggins, so we can let the district representative know. 

 

All single people of the church and their single friends are invited to Singles 

Game Night on Friday, July 3 and August 7, 2009 from 5:45ñ8 p.m.  Come out 

for an evening of fun and fellowship playing table games.  For those who wish to 

go out to dinner before the games, we will meet at 4:30 at Norrisõs Restaurant on 

US 1 on July 3, and at Ninoõs Restaurant on August 7th.   

U n i t e d  M e t h o d i s t  

W o m e n  N e w s  

U p d a t e  o n  o u r  
s i s t e r  c h u r c h  i n  

C u b a  
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S i n g l e s ô  G a m e  N i g h t 

 
 
The United Methodist Women of Lakewood Park UMC support the following local, 
national and international missions: 
 
CWU Least Coin, CWU Migrant Camp, Restoration House, Hospice Mustard Seed, 
LPUMC Bible School, LPUMC Youth Group, World Thanks Prayer & Self Denial, 

COPA Child    
Why not join us in September and find out more about each one.  Our program will 
be presented by Kay Olson who knows a great deal about missions and reaching 
out to those around us.  United Methodist Women, reaching others one person at a 
time,  will meet Saturday, September 12 , 2009, at 10 am in Rm.2 of the Family 

Life Center.    

What½s the  B uzz? 



Vacation Bible School 
All children (3yrs - 

12 yrs of age) and 

their families are 

invited to join us for 

VBS this summer! 

Shop a Roman 

 

VBS: July 13-17  

5-7:30 pm 

Take the vacation of a lifetime in 

ROME! 

Light dinner, Music, Bible stories 

and dramas, Crafts 

VBS 

 

Thereõs no place like ROME! 
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Sunday School for All Ages!  

Summer is in full 

swing, and we invite 

you all to join us in one 

of our kids Sunday 

School classes! 

At 9:45 Kids Own Worship meets in Rm 

4; Preschoolers meet in Rm 3. 

At 11 am Elementary class meets in Rm 4 

 



One benefit of using your newsletter 

as a promotional tool is that you can 

reuse content from other marketing 

materials, such as press releases, 

market studies, and reports. 

While your main goal of distributing a 

newsletter might be to sell your prod-

uct or service, the key to a successful 

newsletter is making it useful to your 

readers. 

A great way to add useful content to 

your newsletter is to develop and write 

your own articles, or include a calen-

dar of upcoming events or a special 

offer that promotes a new product. 

You can also research articles or find 

òfilleró articles by accessing the World 

Wide Web. You can write about a vari-

ety of topics but try to keep your arti-

cles short. 

Much of the content you put in your 

newsletter can also be used for your 

Web site. Microsoft Publisher offers a 

simple way to convert your newsletter 

to a Web publication. So, when youõre 

finished writing your newsletter, con-

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose 

and import into your newslet-

ter. There are also several 

tools you can use to draw 

shapes and symbols. 

Once you have chosen an im-

age, place it close to the arti-

cle. Be sure to place the cap-

tion of the image near the im-

This story can fit 75-125 

words. 

Selecting pictures or graphics 

is an important part of adding 

content to your newsletter. 

Think about your article and 

ask yourself if the picture sup-

ports or enhances the mes-

sage youõre trying to convey. 

Avoid selecting images that 

appear to be out of context. 

age. 

customers or clients. 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 

from the president, or an edito-

rial. You can also profile new 

employees or top customers or 

vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtually 

endless. You can include sto-

ries that focus on current tech-

nologies or innovations in your 

field. 

You may also want to note 

business or economic trends, 

or make predictions for your 

I n s i d e  S t o r y  H e a d l i n e  

I n s i d e  S t o r y  H e a d l i n e  

I n s i d e  S t o r y  H e a d l i n e  
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òTo catch the 

reader's attention, 

place an 

interesting 

sentence or quote 

from the story 

here.ó 

Caption describ-

ing picture or 

graphic. 

This story can fit 150-200 words. 

Caption describing picture or graphic. 



ployees. 

If you have any prices of standard 

products or services, you can include a 

listing of those here. You may want to 

refer your readers to any other forms 

of communication that youõve created 

for your organization. 

You can also use this space to remind 

readers to mark their calendars for a 

regular event, such as a breakfast 

meeting for vendors every third Tues-

day of the month, or a biannual charity 

auction. 

If space is available, this is a good 

place to insert a clip art image or some 

other graphic. 

This story can fit 175-225 words. 

If your newsletter is folded and mailed, 

this story will appear on the back. So, 

itõs a good idea to make it easy to read 

at a glance. 

A question and answer session is a 

good way to quickly capture the atten-

tion of readers. You can either compile 

questions that youõve received since 

the last edition or you can summarize 

some generic questions that are fre-

quently asked about your organization. 

A listing of names and titles of manag-

ers in your organization is a good way 

to give your newsletter a personal 

touch. If your organization is small, you 

may want to list the names of all em-

Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

This would be a good place to insert a short 

paragraph about your organization. It might 

include the purpose of the organization, its 

mission, founding date, and a brief history. 

You could also include a brief list of the types 

of products, services, or programs your or-

ganization offers, the geographic area cov-

ered (for example, western U.S. or European 

markets), and a profile of the types of cus-

tomers or members served.  

It would also be useful to include a contact 

name for readers who want more information 

about the organization. 

B U S I N E S S  N A M E  

B a c k  P a g e  S t o r y  H e a d l i n e  

Your business tag line here. 

WEôRE ON THE WEB! 

EXAMPLE.COM 

Caption describing picture or graphic. 

Organization 


